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A wholly owned subsidiary of WPP since 2000, Young & Rubicam Brands is a 

global, collaborative network of pre-eminent companies in advertising, public 
relations, public affairs, brand identity and design, direct and database 

marketing, digital and interactive marketing, multicultural marketing, and 
healthcare communications. 

 
 

Young & Rubicam Group includes some of the best companies in the world 

within their discipline: Wunderman, VML, Burson-Marsteller, Cohn & Wolfe, 
Landor, Robinson Lerer Montgomery, the Bravo Group, and Sudler and 

Hennessey.  
 

 
Through its network of Young & Rubicam Group companies, Y&R is able to 

provide its clients with highly collaborative, highly innovative, and highly 
efficient teams made up of practitioners from best-of-breed companies. 

 
 

Based on the success of a management development training programme run 
by Forty2 for Landor, Young & Rubicam Brands approached Forty2 to discuss 

the possibility of extending the programme and opening it up to other agencies 
within the group.  Michelle Rawcliffe, HR Manager at Wunderman explains: “In 

line with our ‘best alone better together’ philosophy, we wanted to engage and 
bring together participants from different companies within the group to share 

and learn from their colleagues in a structured management training forum.” 
 

 
In response to the brief, Forty2 developed a six-day ‘cross line of business’ 

management training programme, with a delivery model of one day per month 
over a six month period.  “We wanted the programme to extend beyond theory 

alone and so built into the structure time for the participants to practise what 
they learn in ‘real-time’ between the monthly training sessions”, says Nick 

Anderson from Forty2.   He adds, “As one of the drivers for the programme was 
to share resource and ideas across the group, we included a ‘share and 

collaboration’ session at the beginning of each training day.  This allows 
participants to present to one another their experience of applying the 

management techniques and principles covered during the previous session.” 
 

 
First launched in 2005, the programme has continued to run on an annual basis 

with participants from Landor, Wunderman, Burson-Marsteller and Cohn & 
Wolfe, with excellent feedback year in year out.  Nick Anderson reflects: “The 

‘cross line of business’ format works very well; while the participants all do 
different work, they quickly appreciate that the issues of people management 

are common to everyone. They learn a lot from sharing experiences and 
challenges.”   

 
 

Annabel Jaram, Training Manager at Burson-Marsteller, comments: “Here at 
Burson-Marsteller we invest in a training programme that is designed to equip 

our staff with the right mix of skills that communications professionals need 
today. The Y&R programme is a fantastic course that builds on our teams’ 

management skills in a theoretical and practical way.  I would recommend this 

course to all.” 
 

 
Michelle Rawcliffe, HR Manager from Wunderman adds: “We have participated in 

this highly successful and result driven programme for our people managers 
over a number of years now. With the programme being held over 6 separate 

workshops it allows our employees to practise the skills learnt firstly with 
colleagues from Wunderman and other WPP operating companies in a safe and 

non-judgemental environment prior to returning to the Agency and utilising 
their newly developed skills with their people. Nick’s professional and enigmatic 

approach ensures that all learning styles are catered for.” 
 

 

Want to know more? 

Contact us by calling 08700 704242 or email: info@4ty2.co.uk 

What the participants say 

“The Y&R Management Training 

Programme is a fantastic course that 
delivers real benefits.  

The structured approach to the training 
means that you can really put into 

practice the techniques that are taught 
between the sessions.  

The length of the course (being over six 
months) also means that you get to 

know other members of the group very 
well, which creates an environment 

where everyone is able to share 
examples and learn from each other’s 

experience.  
I would highly recommend taking part in 

this brilliant programme.” 
Alex Perry, Burson-Marsteller 
 

“The course was engaging, relevant and 

practical.  We were given the 
opportunity to bring along case studies 

of our own management challenges and 
I welcomed the input received. With time 

in-between sessions to practise the 
theory, this course is a great fit along 

our own internal training.” 
Andy Southcott, Burson-Marsteller 
 

“Being split up with one month between 

sessions worked really well. Covered all 
of the major areas within management, 

to about the right depth. Having 
completed the course, I now have a 

much better idea of what management 
actually is, and have a 'toolkit' to refer 

back to whenever a situation needs to be 
resolved. I am also fully aware of my 

limitations and what I need practice with 
and improve on. 

Nick is an excellent trainer.” 
Manu Field, Burson-Marsteller 
 

“I found Nick very supportive and an 

extremely good trainer. I would 

recommend others to try the 

programme. I do think you've got to 
throw yourself into though and try to 

attend all the sessions, or you miss 
some valuable tips and pointers. 

I can't thank you enough, and thought 
the training was very impressive and has 

helped me to come on leaps and 
bounds.” 

James Ruane, Cohn & Wolfe 
 

“Very professional, charismatic trainer. 
Involving, intelligent programme.” 

Ela Kopczynska,Young & Rubicam 
Brands 
 

“I just wanted to send a quick email to 

say thanks for what has been a very 

enjoyable and insightful course.  

It's been a real voyage of discovery from 
day 1 and applying the learnings 

together with the group input and 
feedback has already had, and will I am 

sure continue to have for me, very 
impactful results.” 

Jason Peacock, Wunderman 

 

 

 

… best alone better together 


